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Introduction  

The purpose of this final prototype was to implement the feedback received from 
prototype two in order to further increase the ease of use, aesthetics and functionality. Similarly 
with previous prototypes, users were provided with a survey to provide feedback on their 
experience which measured both ease of use and overall design. This document outlines the 
prototyping objectives, describes the new pages that were created, describes the testing plan, 
summarizes user feedback, and lastly describes our future plans. 

Prototyping Objectives 

Functionality​: 
● Changing colour scheme for dark mode 
● Implemented a working google maps API so that users can pin their location 

Pages to Add​: 
● Functional QR code generator 
● The map of the checkout page is not yet full functional as it is not connected to the back 

end 
● Add a working ratings system 
● Make the buttons leading to print, phone, and email work 

 
Description of pages included in Prototype III: 
 
Home Page​: This page has a short paragraph that describes the purpose of the service and below, 
it tells the user to input their location in order to begin the food delivery process. The page now 
has a map that shows the location you input. Furthermore, a dark mode button was included on 
the home page, however the function only works on the main page at the moment. 
 
Browse Restaurants:​ A few restaurants are displayed to demonstrate functionality of the site. The 
star rating system does not yet work, and the information blurbs next to restaurants to describe 
the restaurant. This is to help both the business and the user, since local restaurants may not be 
well known, so the user is able to read the description to see what they have and what they are 
known for. 
 
Menu Page:​ After the user clicks on the restaurant icon they will be placed in the meny page for 
that restaurant. The menu page is broken up into different sub-menus, this helps improve the user 
experience since the user is able to find what they are looking for much easier. The user is able to 
add the amount of items they want onto the shopping cart. 
 
Cart:​ Located in the top right of the page, once a user has added things to go they may click the 
icon to see what is in their cart. 
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Log in:​ Located at the top right of the page, there is a log in icon where a user may create an 
account or login. 
 
Checkout:​ Has a message that requests the user to confirm their pick-up location and requests the 
user to ensure they have a clear surrounding for the drone to land. Below this, when order is 
complete, the website provides three options for the user to receive their barcode. As of yet these 
buttons are not functional. Lastly there is a button to click when order is received, and a button to 
click if the order is not received. 
 
Order received:​ When the order has been received and the button has been clicked, a page opens 
that requests the users to stand five feet away from the drone and confirm when they are doing 
so.  
 
No Order:​ This button brings the user to a page that lists possible errors as to why a user may not 
have received their order and prompts the user to contact the business for help. 
 
About Us​: Describes the business and why they were created. There are areas for the clients to 
input information about themselves. 
 
Footer:​ Contains a box that has links to the About Us, FAQ and other pages. There are locations 
for clients to input their business information. As well, there is a box where businesses may send 
a message to JAMZ to express their interest in partnering with them. 

Test Plan and Feedback 

For the third and final prototype, the test plan was similar to the previous prototypes. We 
created a questionnaire and released it to various users by sending the link to it to discord groups 
and texting it to people. We closed the form after 25 responses in order to be able to actually 
analyze all the feedback received. As well, we performed some functional tests by updating the 
website with changes and then testing to see if they worked. 
 
The link to the survey:  
https://docs.google.com/forms/d/e/1FAIpQLSdDeL24QVJwsWWVAy0Eo0TfI_gOqCme8pHD
YXCv0S8YAr0Z7Q/viewform?usp=sf_link 
 
Questions and Responses​: 
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1= very difficult 5=easy, Great love it! 
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1= it doesn’t affect my use 5=yes it is the worst 
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Analysis of Feedback: 
 

Most users found the website relatively easy to navigate, however only 44% selected the 
highest option for ease of use, so the feedback provided should help with making the website 
even more intuitive. In addition to this, most users appreciated having the dark mode option, but 
there are still some flaws. At this moment in time we only have dark mode available for one 
website page, however in the future, we will extend that to cover the whole website. As well, 
some users pointed out that the font was a little difficult to read in dark mode, and the task bar at 
the top remains white which defeats the purpose. Overall, there is a positive reaction to having 
dark mode available, but the function itself must still be worked on and improved upon. 
 

For the users who attempted to open the website on their mobile device, they agreed that 
it was easy to use, but the format isn’t great. We developed the website specifically for a web 
browser, and if we were to do more prototypes or more development, we would create a side 
project to develop the mobile site and make it user friendly. 
 

For the most part, users agreed that the colour scheme is consistent throughout the site. 
The font colour is different on the home page, due to testing and developing the dark mode 
application, however the website colour scheme is easily customizable and the clients may 
change it to their satisfaction. 
 

The free version of Wix creates a website that lags a bit. When switching between pages, 
and loading new things, the website appears to be a little choppy. In our survey, 68% of users 
stated that this did not bother them, however it is a deterrent to some. One possible way to solve 
this issue would be to upgrade to wix premium and see if that solves the problem. 
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92% of users surveyed agreed that it was easy to order food from the website. We 
received comments about how there is not payment acceptable, however, this can be added later 
through a third party provider. One aspect that was lacking was that approximately half the users 
did not know what to do when the order went wrong, so we moved the “no order” button to the 
checkout page just below the order arrived button. 
 

Some notable suggestions were: Delete page transitions so that the website runs more 
quickly. Improve the ease of use of finding the “order gone wrong” option. We implemented this 
change by moving the button to a more intuitive location. There is an issue on the main page 
when inputting the location, there is a pinned location already on the map and users must zoom 
out to find where they pinned their location. We were unable to fix this issue at this point in time, 
but that would be tackled if there were another prototype. The main pieces of feedback, which 
we did not implement in this prototype was improve the dark mode function and add a payment 
option. 
 

Lastly, there were various responses to the slogan which 64% of users either liking or 
loving it. We decided to keep it and let the clients decide if they enjoy it or not. 
 
 
Functionality​: 
Time and analyze functional requirements such as how smooth is the transition between pages? 
How long does it take the page to load after searching? 
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Test 
ID 

What to test When test will 
be done 

Testing 
Method 

Result 

01 Allow user to pin their 
location on the map 

Nov. 21, 2020 Try typing in 
location in the 
input box to 
add pin to the 
map 

Map shows the 
location put in 
the box; live 
location shows 
properly 

02 Live tracking of order 
working properly (API) 

Nov. 21, 2020 Attempted to 
input location 
into the address 
page. 

Live tracking 
working 
properly 

03 Allow confirm order 
and receive order 

Nov. 26, 2020 Try click on 
the confirm & 
receive buttons 

Confirm & 
receive buttons 
working 
properly 
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Conclusion 

In conclusion, this prototype is the final iteration of our project. After multiple phases of 
ideation and testing we have implemented most of the features we had planned in the initial 
stages of design. This document also serves to give the clients inspiration for potential future 
steps should they decide to continue where we left off. Some of the potential future steps include 
adding a functional QR code generator, connecting the order screen map to the back end, and 
fixing the restaurant rating system. 

Link to Website: ​https://harryxu02.wixsite.com/mysite 
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04 Rating system working 
properly 

Nov. 26, 2020 Try editing and 
uploading 
customer 
feedbacks 

When trying to 
give stars, the 
numbers of 
feedback did 
not show 
properly 

05 Do error messages 
work? 

Nov. 21, 2020 Click on “order 
not received” 

Displays 
multiple error 
messages and 
tells you to 
contact the 
company 

06 Dark mode button 
works properly  

Nov. 23, 2020 Click on the 
“Dark mode” 
button twice to 
see if the 
colour of page 
could switch 
back and forth 

Dark mode 
works properly 
on main page 

https://harryxu02.wixsite.com/mysite
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Appendix I  
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Trello 
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